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BACKGROUND

As rapid digital transformations happen, building 
inclusive digital economies is vital for inclusive growth 
and achieving gender equality. The platform economy 
should have a transformative impact that does not 
exacerbate gender inequalities. 
According to the 2021 GSMA Mobile Gender Gap 
Report for instance, there are still 74 million 
unconnected women in Sub -Saharan Africa (SSA). 
Women are also still less likely to own a mobile phone 
and are 37% less likely to use mobile Internet 
compared to men in the region. 
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Obje c t ive s

Status/Participation overview
Are  wome n produce rs  and consume rs  in this  
e conomy and to what  e xte nt  is  the ir part icipat ion?
Gaps  and challe nge s
What  are  the  ge nde r gaps  and challe nge s  in the  
platform  e conomy?
Solut ions /Re comme ndations
How can s take holde rs  re solve  the se  gaps  and 
challe nge s?
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P r iorit y 
SDGs  for 
Dig it a l 
Inc lus ion
All 17 SDGs are all important. 
Howe ve r, the se  4  SDGs  are  ke y 
to clos ing the  digita l ge nde r 
divide  and e nsuring full 
inclus ion.
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W ha t  is  a  
p la t form  
bus ine s s ?
A platform business can be 
de fine d as  a  mult is ide d 
marke tplace  that  e nable s  the  
cre at ion, t rade  and de m and 
matching of m icro-se rvice s  
be twe e n produce rs  and 
consume rs , through a  digita l 
pla tform . 

• Social me dia platforms e .g face book, linke din, twit te r
• Re vie w platforms e .g YouTube
• Booking aggre gators : booking.com, Expe dia
• Re tail pla tforms : Amazon, Etsy, e Bay, Alibaba, Jumia
• Gig platforms : Upwork, five rr
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P a rt ic ipa t ion hig hlig ht s

MICROTASKING 
Far more  me n than wome n 
involve d-It  is  the  proce ss  of 
split t ing a  large  job into small 
tasks  that  can be  dis tribute d, ove r 
the  Inte rne t , to  many pe ople

RIDEHAILING

Ride sharing/driving- ske we d 
towards  male s  . 
Fe w wome n on the  platforms  and 
biase s  e xhibite d by some  clie nts  
on the ir ability to ride  motorbike s .

COVID-19

Wome n disproport ionate ly 
affe cte d by COVID- 19 -7 % drop 
in sale s .
Re ve rs ing this  t re nd is  ke y.

LABOUR P LATFORMS

Occupational se gre gat ion-Home  care  
se rvice s  and be auty work actually ske w 
toward wome n worke rs .
P latform  labour proce sse s  inte rtwine d 
with e conomic and social capita l and 
ge nde r re la t ions , ge nde r norms  and 
patriarchal e xpe ctat ions .

W OMEN & E-COMMERCE FLEXIBLE W ORK
Wome n value  fle xible  work  ye t  
the re  are  fe w platforms  offe ring 
that  e spe cially for those  without  
high le ve ls  of e ducat ion.

Jumia/IFC Study-Wome n are  
act ive  part icipants - 3 5  %  of 
bus ine s se s  in Côte  d’Ivoire  and  
5 1 % of bus ine s se s  in Ke nya and 
Nige ria  owne d  by wome n
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P a rt ic ipa t ion hig hlig ht s

ASSET OW NERSHIP

Diff icult  to  find fe male  Airbnb owne rs  
In some  SSA countrie s , the  gap of 
part icipat ion in gig work mirrors  the  
gap in de vice  owne rship and acce ss .

CULTURAL CONSTRAINTS

P articularly s trong for wome n worke rs  to 
join fre e lancing work- chore s  at  home
Divis ion of labour by ge nde r.

SKILLS GAP
Cloud  Computing & AI skills  are  ke y. 
Ele me nt AI re se arch- only 12% of 
le ading machine  le arning re se arche rs  
we re  wome n and; only 18 % of authors  
at  the  le ading 21 confe re nce s  in the  
fie ld are  wome n
Ge ne ral digita l lite racy low for wome n

ALGORITHMIC BIAS
Algorithms  and online  platforms  are  not  
ne utral; the y are  built  to  frame  and drive  
act ions .
P latforms , a lgorithms , software , data-
drive n de cis ion-making, and machine  
le arning are  shaping choice s , 
a lte rnat ive s , and outcome s .

The  ‘digita l divide ’ (mos t  of the  
populat ion has  no affordable  inte rne t  
acce ss ), the  low purchas ing powe r of 
pote nt ia l consume rs  and e xpe ns ive , 
poorly de ve lope d de live ry sys te ms . 

E-COMMERCE BARRIERS

‘Digital gender divide, skills 
gaps and gendered division 

of labour  are  the main 
barriers to  full 
participation’.
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0 9 Bus ine s s  Cas e  ?

McKinsey’s “Power of Parity” report estimates that narrowing the global 
ge nde r gap in labour force  part icipat ion could add US$12 trillion in global 
annual GDP  by 20 25 . Narrowing the  ge nde r gap in the  ICT se ctor a lone  
would ope n up a  marke t  of US$5 0 -70  billion.

If wome n’s  sale s  could re ach parity with me n by 20 25 , the  e -comme rce  
se ctor could add ne arly $15  billion to the  African marke t  by 20 3 0  (IFC-
Digita l2Equal)

Early pre dict ions  put  an e s t imate d 20 20  marke t   s ize  of re gional  
(SSA)  e comme rce  at  approximate ly USD 20  Billion , a  4 2 pe rce nt  
incre ase  s ince  20 19   (Stat is ta  20 20 )
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Solut ions
Re com m e nda t ions

.

.
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Colle c t ing  s e x 
d is ag g re g a t e d da t a
Helps in designing for women.
Unde rs tanding which se ctors  
wome n ope rate  in and the  
barrie rs  the y face  for e vide nce -
base d policy formulat ion.

Le ve rag e  P la t form  
Financing
Wome n are  le s s  like ly to apply for 
financing through e -comme rce  
platforms  and othe r e me rging 
finte ch options .  
Jus t  7% of wome n re ce ive d a  loan 
via  Jumia, compare d to 11% of me n.

P a id  P rom ot ions  
Educa t ion

Me n are  12 pe rce ntage  points  
more  like ly than wome n to take  
advantage  of paid offe rings  
such as  adve rt ise me nts .

P LATFORMS

Boos t  Tra ining s  and  
Offe ring s
Jumia surve y- mos t  he lpful -
4 8 % of wome n, ve rsus  4 0 % 
of me n

Encourag e  e nt ry int o Hig h 
Va lue  Se ct ors
e .g Jumia-Wome n pe rforme d 
we ll in se gme nts   like  
e le ctronics - unde r-re p in offline  
s tore s -lowe r barrie r by 
e comme rce
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Colle c t ing  s e x 
d is ag g re g a t e d
da t a

Kenyan work platform  
Lynk- gre ate r ins ight  into 
its  provide r base  by 
disaggre gat ing data  and 
ope rat ionalizing programs  
that  incre ase d wome n’s  
re pre se ntat ion in highe r 
e arning fie lds  e .g
cons truct ion.

Cre a t ing  inc lus ive
e m ploym e nt

Commitme nts  to  build 
ge nde r-smart  e mployme nt 
pract ice s . 
e .g e fforts  to  hire , re ta in, or 
promote  wome n; to provide  
e mploye r-supporte d 
childcare  e tc
e .g Linke din incre ase d 
wome n le ade rship to 5 6 % 
in 5  ye ars

De s ig ning  product s
and  s e rvice s

Enhance  opportunit ie s  for 
wome n to e ngage  in the  
digita l e conomy. e .g
GlobalX and partne rs  
Canva De s ign bootcamp -
program to targe t  and 
grow wome n-owne d 
platform  bus ine s se s  and  
e quip wome n with de s ign 
skills  for gig e conomy.
GlobalX Wome n in AI 
Iniyiat ive with ITCILO e tc

P RIVATE SECTOR

Support ing  
com m unit ie s  &
build ing  
e cos ys t e m s
e .g Jumia de ve lope d a  
program to e mpowe r 
5 0 ,0 0 0  Nige rian wome n 
and youth through online  
e ntre pre ne urship.
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P rovide  financing  opt ions  
t ha t  a re  conducive
t o MSMEs  ope ra t ing  in 
t he  d ig it a l e conom y

St ra te gic partne rships  with both 
tradit ional and alte rnat ive  finance  
platforms .

P rom ot e  upt ake  of 
financia l p roduct s  am ong  
wom e n and  ot he r 
unde rs e rve d  g roups .
At the  s tart-up s tage  whe re  wome n 
we re  more  de pe nde nt  on pe rsonal 
s avings  whe n launching the ir 
bus ine sse s .

Holis t ic  financing  
approache s  t ha t  a ls o build  
e nt re pre ne uria l capacit y.

SME succe ss  by support ing 
e ntre pre ne urs ’ pursuit  of addit ional 
t ra ining and skills  de ve lopme nt.

INVESTORS
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Expand financia l inc lus ion 
am ong  unde rs e rve d  
g roups and wom e n.

African wome n lag be hind me n in use  
of financial tools  and me chanisms  
across  e ve ry indicator, including 
mobile  phone  owne rship, mobile  
mone y use , and bank account  
owne rship.

Collabora t e  wit h 
p la t form s  t o  unde rs t and
and addre s s  g aps .

Le ve rage  private  se ctor data  to
ge ne rate  ins ights  on ge nde r gaps  and 
to inform  policie s  and programs  to 
addre ss  the m.

Support  polic ie s  t ha t  
e xpand int e rne t  acce s s
and  re duce  t he  cos t  of 
acce s s .
Acce ss , affordability and quality 
continue  to be  challe nge s  for many
pe ople  across  Africa..

Only 28  %  of Africans  use d the  
inte rne t  in 20 20  (ITU 20 20 ). 

P OLICYMAKERS & DEVELOP MENT
ACTORS
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Re com m e nda t ions Combination of me asure s :
i. continual pove rty re duction as digita l

affordability is a ke y re ason for ge nde r digita l
gap;

ii. e xpans ion of digita l infras tructure to unse rve d
and unde rse rve d comm unit ie s , e spe cially rural
and re mote are as e .g sate llite

iii. e s tablishme nt of fre e or low-cos t public acce s s
points that are safe and wome n-frie ndly;

iv. Make Inte rne t-capable de vice s more affordable
for wome n.

v. Fos te r low-cos t Inte rne t se rvice package s for
low-income pe ople , e spe cially wome n.

.

Continue to expand digital and 
internet access for women and 
girls. 
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SUP P ORT GROW TH OF 
TECH ECOSYSTEMS
STEM programs  and s tart-up incubators  -
impactful t rigge rs  for digita l innovation. 

In Ke nya, it  is  e s t imate d that  for e ve ry 
incubator, 3 2 ne w companie s  are  launche d.

LEGAL CONSTRAINTS

Only s ix pe rce nt  of countrie s  in Africa have  
ade quate  online  consume r prote ct ion laws  
(UNCTAD 20 20 ).
Social prote ct ion, e qual e mployme nt 
opportunit ie s  and labour s tandards  for gig 
worke rs .

LOGISTICS 
CONSTRAINTS

Formal gove rnme nt policie s  
aime d at  re ducing 
complicat ions  in las t  m ile  
de live ry-e comme rce -lack of 
addre sse s .

P OLICYMAKERS & DEVELOP MENT
ACTORS
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MSMES
Promote an enabling environment for MSMEs to 
re bound from the  COVID-19  e conomic shocks .

INTERSECTIONALITY
Wome n NOT a monolith -unde rs tand how  ge nde r, s e xual 
orie ntat ion, clas s , disability, indige nous  ide ntity, language  
minority e tc inte rplay with acce ss  to and use  of digita l 
te chnology.

OFFLINE/HYBRID TECHNOLOGIES
e .g IVR, USSD whe re  inte rne t  conne ctivity is  a  challe nge  
no ne e d to wait  for available  or affordable  conne ctivity.  

SOCIAL NETW ORKS
Cre ating a  social ne twork for illite rate  populat ions -dignity in 
the  de s ign by us ing photos , vide os , voice  me ssage s  for 
communicat ion.

DEMOCRATIC GOVERNANCE
Formulate  policie s  for the  digita l e conomy -not  s t ifle  

cre at ivity, innovation & warrante d fre e doms

(inte rne t  shutdown).

P OLICYMAKERS & DEVELOP MENT
ACTORS
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Re com m e nda t ions
Providing more capacity building proje cts to he lp
wom e n e ntre pre ne urs harne s s finte ch, apps ,
mobile and digita l pla tforms for the ir bus ine sse s , as
this will he lp wom e n e ntre pre ne urs take advantage
of digita l loans e tc.

Supporting female digital 
entrepreneurship

Take measures to encourage 
women and girls’ participation in
STEM education

 Cre ating fund/grant sche me s and prize s to
ass is t and e ncourage wome n and girls in STEM

 Awards to re cognize fe male role mode ls in hi-
te ch, with a vie w to inspire more young wome n.

 Education scholarships .
 Te aching digita l lite racy, life long-le arning and

skills de ve lopme nt for wome n and girls is the
firs t s te p to bridging the ge nde r digita l divide .
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Conclus ion
A multi -s take holde r approach is  

re quire d to e nsure  wome n are  
part icipat ing fully in the  platform  

e conomy.

The  platform  e conomy holds
huge  promise  for addre ss ing ge nde r 

e quality by providing
alte rnat ive  me ans  for wom e n to 

acce ss  jobs  and s tart  the ir
own ve nture s .

P
latform

 Econom
y:  G

ender  G
ap| S

ylvia  M
ukasa



Re s ource s

.

.

1) ht t ps ://www.g s m a .com /r/g e nde r-g ap/

2 ) ht t ps ://www.ifc .org /wps /wcm /conne ct /t opics _e xt _cont e nt /ifc_e xt e rna l_corpora t e _s it e /g e

nde r+a t +ifc /re s ource s /wom e n-and-e com m e rce -a frica

3 ) ht t ps ://www.m ckins e y.com /fe a t ure d-ins ig ht s /e m ploym e nt -and-g rowt h/how-advancing -

wom e ns -e qua lit y-can-add-12 -t rillion-t o-g loba l-g rowt h

4 ) ht t ps ://www.pla t form live lihoods .com /g e nde r/
5) https:// www.ifc.org/wps/wcm/connect/topics_ext_content/ifc_external_corporate_site/ge

nder+at+ifc/priorities/digital_economy_sa/digital2equal

6) https ://medium.com/@genderalliance/the -platform -economy -and-gender -in-africa -

5029e20f3620 
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Thank You
.

.

Cont ac t : s ylvia@g loba lxinve s t m e nt s lt d .com or s ylviam ukas a@g m ail.com
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