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PEXELS

BACKGROUNL

-

As rapid digital transformations happen, building
inclusive digital economies is vital for inclusive growth
and achieving gender equality. The platform economy
should have a transformative impact that does not
exacerbate gender inequalities.

According to the 2021 GSMA Mobile Gender Gap
Report for instance, there are still 74 million
unconnected women in Sub -Saharan Africa (SSA).
Women are also still less likely to own a mobile p
and are 37% less likely to use mobile Internet
compared to men in the region.
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Priority
SDGs for
Digital
Inclusion

All 17 SDGs are all important.
However,these 4 SDGs are key
to closmg the digital gender
divide and ensuring full
inclusion.

1 PRIORITY SDG

u

2 PRIORITY SDG

0

J

3 PRIORITY SDG

DECENT WORK AND
ECONOMICGROWTH

il

4 PRIORITY SDG

BSBYNJN BIA[AS |[deD) 19puon :AWOUOOdT WIOJIe[d



06

What 1s a
platform
business?

A platform business can be
defined as a multisided
marketplace that enables the
creation,trade and demand
matching of micro-services
between producers and
consumers,through a digital
platform.

Socialmedia platforms e.g facebook, linkedm, twitter
Review platforms e.g YouTube

Booking aggregators : booking.com, Expedia
Retaillplatforms: Amazon, Etsy,eBay, Alibaba, Jumia
Gig platforms: Upwork, fiverr
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Participatig

LABOUR PLATFORMS

Occupationalsegregation-Home care
services and beauty work actually ske
toward women workers.

atform labour processes 1




Participatic

ALGORITHMIC BIAS

Algorithms and online platforms are ng
neutral;they are built to frame and d
actions.

orms, algorithms, softy
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Solutions
Recommendations

eSBYNJN BIA[AS |deD 19puon :AwWoOU0dq WI0JIe[d






PRIVATE SECTOR

Collecting sex
disaggregated
data

Kenyan work platform
Lynk- greater insight into
its provider base by
disaggregating data and
operationalizing programs
that increased women’s
representation i higher
carning fields e.g
construction.

Creating inclusive
employment

Commitments to build
gender-smart employment
practices.

¢.g efforts to hire,retain, or
promote women;to provide

employer-supported
childcare etc

¢.g Linkedin mcreased
women leadership to 56 %
In 5 years

Designing products

and services

Enhance opportunities for
women to engage in the
digitaleconomy.e.g
GlobalX and partners
Canva Design bootcamp -
program to target and
grow women-owned
platform businesses and
equip women with design
skills for gig economy.
GlobalXWomen in Al
Intyiative with ITCILO etc

Supporting
communities &
building

ecosystems

¢.g Jumia developed a
program to empower
50,000 Nigerian women
and youth through onlne
entrepreneurship.
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The platform economy holds
huge promise for addressing gender

equality by providing .
alternative means for women to

access jobs and start their

own ventures.
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A multi-stakeholder approach is
required to ensure women are

C ONcC lu S 10 n participating fully in the platform

economy.
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1) https://www.gsma.com/r/gender-gap/ /

2) https://www.ifc.org/wps/wcm/connect/topics ext content/ifc external corporate site/ge
nder+at+ifc/resources/women-and-ecommerce-africa

3) https:// www.mckinsey.com/featured-insights/employment-and-growth/how-advancing-

womens-equality-can-add-12-trillion-to-global-growth
4) https://www.platformlivelihoods.com/gender/

5) https:// www.ifc.org/wps/wcm/connect/topics _ext content/ifc_external corporate site/ge

eSeYNJN BIA[AS |[deD 19puon :AWOUO0dT WOIJIe[d

nder+at+ifc/priorities/digital_economy_sa/digital2equal
6) https ://medium.com/@genderalliance/the -platform -economy -and-gender -in-africa -
5029e20f3620

Resources
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Thank You

COnt aCt . sylvia@globalxinvestmentsltd.com orsylviamukasa@gmail.com
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